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the emotional economics 
of dishonesty

Robert Wirth & Martin Jall

introduction methods

resultsdiscussion

cons of lying

• difficult to generate a lie

• must stay consistent

• experienced as    

negative?

pros of lying

• avoid punishment

• make better impression

• gain benefits/opportunities

• avoids social conflicts

• maintain privacy

• withhold information

• mislead rivals/enemies

• power/humor/fun

• …
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why don’t we lie all the time? phase 1: mission phase 2: affective priming
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